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2019/20 SEASON LINEUP

“At the heart of musical comedy; big warm-hearted, funny and 
overflowing!” – New York Post 

Original Broadway Production Directed by MARTIN CHARNIN

Based on Little Orphan Annie by permission of The Media Tribune 

Services, Inc.

DECEMBER 14-17 & 19-22 2019 
Directed by David Dallas 
Music Direction by Taylor Buchanan
Little orphan Annie is taken from her orphanage, and the clutches of evil 
Miss Hannigan, to stay at billionaire Oliver Warbuck’s mansion for the 
holidays. 

When Annie wins the hearts of Warbucks and his staff, they set out on 
an epic mission to find Annie’s parents. Meanwhile, Miss Hannigan, in 
partnership with her brother Rooster and his girlfriend Lily, attempt to 
make some money out of this unique situation. The stories become 
intertwined as the lovable Annie’s story hits the national spotlight.
Annie Is presented through special arrangement with Music Theatre International (MTI). 

All authorized performance materials are also supplied by MTI.  www.MTIShows.com

“M*A*S*H is a beautifully-written piece about the importance of 
saving lives. Not just soldiers who were wounded, but everyone 
who suffers from the insanity (or sanity) of war.”
– Matt Mazur, Hononegah Community High School, Rockton, Ill.

OCTOBER 10-13 2019
Directed by Nichole Henry,  
Assistant Director, Robin Henry
M*A*S*H is a wild, free-flowing comedy that follows the zany surgeons and 
nurses of the 4077th Mobile Army Surgical Hospital in Korea. 

Leading the crew are two unpredictable madcaps, Hawkeye and Duke, 
who can’t be dealt with casually because they are also two of the best 
chest surgeons in South Korea. They decide to wage a campaign to get a 
young Korean to the United States and entered in a good school. 

The thread of this effort helps tie together the pileup of comic adventures 
that pyramid right before your eyes! Richard Hooker’s M*A*S*H spawned a 
film, a successful television series, and won an Oscar for best screenplay.

Estimated Reach: 
200 Audience 

Members

Estimated Reach: 
1020 Audience 

Members



“Taut with tension, filled with drama.” — The Chicago Tribune

MARCH 26-29 2020
Directed by Cathy Roberts & Katelin Roberts
No one ever said life was easy. But Ponyboy is pretty sure that he’s got 
things figured out. He knows that he can count on his brothers, Darry and 
Sodapop. And he knows that he can count on his friends—true friends who 
would do anything for him, like Johnny and Two-Bit. But not on much else 
besides trouble with the Socs, a vicious gang of rich kids whose idea of 
a good time is beating up on “greasers” like Ponyboy. At least he knows 
what to expect—until the night someone takes things too far.

The Outsiders is a dramatic and enduring work of fiction that laid the 
groundwork for the YA genre. S. E. Hinton’s classic story of a boy who finds 
himself on the outskirts of regular society remains as powerful today as it 
was the day it was first published.

2019/20 SEASON LINEUP

Estimated Reach: 
230 Audience 

Members

“Once again a bolt of thunder has been hurled by that Jovian 
playwright, Tennessee Williams, and the theatre reverberates to 
its roar.”— NY Newsday

JUNE 2020
Directed by Bobby VanDevender
Its two central characters are the Princess, an aging motion picture actress 
in flight from her latest screen disaster, and Chance Wayne, a young hus-
tler whom she has picked up. Taking advantage of her drunkenness and his 
youth and good looks, he manages to lure her to the Southern town of his 
birth in order to see again a young girl with whom he has had an affair and 
whom he still loves. 

Word of his arrival spreads like contagion through the small town. Boss 
Finley, a political despot and father of the young girl, is especially interest-
ed. What Chance does not know is that unwittingly he has infected the girl 
and ever since the Boss, his sadistic son and his toadies have lain in wait 
for his return and for their revenge.

Estimated Reach: 
190 Audience 

Members



OUR MISSION
Our mission is to entertain and enrich the lives of the residents of our community and surrounding 
areas, providing a venue through which those who have an interest in theater can, through 
participation in productions, find an outlet for their creative talents and spirit.

ALL INDIVIDUAL SPONSORSHIP PACKAGES INCLUDE:
• Recognition in all 2019 - 2020 main stage programs and priority seating available

• Greenwood Little Theatre membership with invitation to Annual Meeting

• Name on the GLT Website under “Patrons” Page

• Invitation to our annual Patron Appreciation Party at the beginning of the season

$1,000 GOLD CIRCLE
• 24 guest tickets to each main stage show in 2019/20 Season ($1,080 Value)

• Sponsor recognition on main stage season posters & banners

• Recognition in the lobby on-screen pre-show

$500 SILVER CIRCLE
• 12 guest tickets to each main stage show in 2019/20 Season ($480 Value)

• Sponsor recognition on main stage season posters & banners

$400 SAINT
• 8 guest tickets to each main stage show in 2019/20 Season ($360 Value)

$200 ANGEL
• 4 guest tickets to each main stage show in 2019/20 Season ($240 Value)

$75 PATRON
• 1 guest ticket to each main stage show in 2019/20 Season ($60 Value)

Greenwood Little Theatre is a 501(c)3 charitable organization. 
Your donation is tax-deductible. EIN: 64-6023665

SPONSORSHIP OPPORTUNITIES



SPONSOR ACCEPTANCE FORM

Please accept our commitment on sponsoring the 2019-2020 Greenwood Little Theatre Season.

__________________________________________________________________________________________

Company Name

__________________________________________________________________________________________

Contact Name

__________________________________________________________________________________________

Mailing Address

__________________________________________________________________________________________

Email Address

__________________________________________________________________________________________

Phone Number

_________________________________________________________ ______________________________

Signature         Date

INDIVIDUAL SPONSORS
 O Gold Circle ($1,000+)

 O Silver Circle ($500+)

 O Saint ($400+)

 O Angel ($200+)

 O Patron ($70+)

GREENWOOD LITTLE THEATRE
P.O. Box 246 | Greenwood, MS 38935 | 662-947-1075

greenwoodlittletheatre.com

info@greenwoodlittletheatre.com

Please return forms by mail to Greenwood Little Theatre along with your payment or  
email/scan to Alicia Dallas at aliciapdallas@gmail.com



PLAYBILL ADVERTISING RATES

PROGRAM / PLAYBILL AD
PLAYBILL ADS are full-color, and will be published in the playbill(s) of your selection - ads can be run 
as show-specific, or for the entire season. Playbill ads are viewed by at least four audiences, for each 
production run – for as little as $25 - or less, if purchased in multiples.

PRINT AD SIZES:
1/4 Page: 4.8 in wide x 1.8 in high (horizontal) or 2.3 in wide x 3.8 in high (vertical) 
1/2 Page: 4.8 in wide x 3.8 in high 
Full Page: 4.8 in w x 7.8 in high

PLAYBILL 1/4 PAGE AD RATES:
1 Playbill - $25

2 Playbills - $50

3 Playbills - $70, Savings $5

4 Playbills - $90, Savings $10

PLAYBILL 1/2 PAGE AD RATES:
1 Playbill - $40

2 Playbills - $80

3 Playbills - $110, Savings $10

4 Playbills - $140, Savings $20

PLAYBILL FULL PAGE AD RATES:
1 Playbill - $70

2 Playbills - $140

3 Playbills - $190, Savings $20

4 Playbills - $240, Savings $40

PLAYBILL FULL PAGE INSIDE COVER (BACK OR FRONT) AD RATES:
1 Playbill - $85

2 Playbills - $170

3 Playbills - $235, Savings $20

4 Playbills - $300, Savings $40

NOTE: GLT’s typical production season has FOUR productions. Although, the number of playbill ad 
opportunities can vary from season-to-season due to the possible scheduling of "special" perfor-
mance events or fundraisers. Please check with your GLT ad rep for more information on our current 
season. Purchasing a playbill ad(s) does not entitle the purchaser to any other GLT’s membership 
benefits.



FULL PAGE AD
4.8 in w x 7.8 in high

1/4 PAGE AD 
HORIZONTAL
4.8 in wide x 1.8 in high

1/4 PAGE AD 
VERTICAL

2.3 in wide x 3.8 in high

1/2 PAGE AD
4.8 in wide x 3.8 in high



PRE-PERFORMANCE SLIDE SHOW ADS
PRE-SHOW SLIDE ADS are in color, and will appear in the pre-show slide presentation(s) of your 
choice - ads can be run as show-specific, or for the entire season. 

Pre-Show Slide ads are viewed by at least four audiences for each production run – for as little as $15 
- or less, if purchased in multiples.

Slide Ads are displayed on a screen, which is positioned in the lobby at Greenwood Little Theatre, 
and are run on a continuous loop. The slide-loop will run during the time that the audience is arriv-
ing, selecting their seats and waiting for the performance to begin as well as during intermission. 
The slide-loop usually runs for about 25 minutes – and will cycle through several times.  However, 
GLT cannot guarantee a specific number of loop runs or a specific length of time that a slide will 
cycle through. 

Slide-ads are sold per slide design and per production -- advertisers wanting to advertise the same 
product or event, with differing slide ad designs MUST pay for multiple ad space. 

Payment for ad(s) is due at time of final draft ad approval - ads that are not paid for by a minimum of 
two weeks prior to a production or event WILL NOT BE RUN - NO EXCEPTIONS.

SLIDE AD RATES:
1 Slide Ad - $15

2 Slide Ads - $30

3 Slide Ads - $40, Savings $5

4 Slide Ads - $50, Savings $10

NOTE: GLT’s typical production season has FOUR productions. Although, the number of slide show 
ad opportunities can vary from season-to-season due to the possible scheduling of "special" perfor-
mance events or fundraisers. Please check with your GLT ad rep for more information on our current 
season. Purchasing a pre-show slide ad(s) does not entitle the purchaser to any other GLT’s member-
ship benefits.

ADVERTISER REQUIREMENTS:
Advertisers that want to use specific graphic art (i.e., company logo, etc.) and/or a specific slogan, font or text for programs, 
pre-production slide shows or any other ad media offered by GLT, must provide said art in a timely fashion. The advertiser is also 
responsible for making sure that desired artwork does not infringe on copyright laws.  Both the Advertiser and the GLT Board of 
Directors must approve the final draft of any ad design, content, subject matter or text. GLT will not accept any material that is 
political, religious, obscene or otherwise violates community standards.

Advertisers or private individuals can purchase ad space for a charitable organization(s), which has 501(c)(3) status, and whose 
design, content, subject matter or text are deemed acceptable by both GLT and the party purchasing the ad. The Advertiser is 
ultimately responsible for contacting the charitable organization to obtain permission and to determine requirements of charitable 
organization to run ad, if any exist. 

Advertisers or individuals that choose to feature a charitable organization on GLT’s playbills or GLT’s pre-show slide ads will be cred-
ited at the bottom of the ad as follows: “Promotion courtesy of [Community Partner’s name or Organization]”

GLT’s production season usually consists of four regular season productions, most of which have a four-performance run and up to 
two special production events, which usually have one or two performance runs (including fundraisers events).

GLT cannot guarantee specific numbers of audience members for any given performance or event. Averages from our previous 
season attendance records are available upon request.

SLIDESHOW ADVERTISING RATES



ADVERTISING REQUEST FORM

__________________________________________________________________________________________

Company Name

__________________________________________________________________________________________

Contact Name

__________________________________________________________________________________________

Mailing Address

__________________________________________________________________________________________

Website

__________________________________________________________________________________________

Email Address

__________________________________________________________________________________________

Phone Number

_________________________________________________________ ______________________________

Signature         Date

AD SELECTION 
Please choose at least one type of ad.

 O  Playbill 1/4 Page
 O  Playbill 1/2 Page
 O  Playbill Full Page
 O  Playbill Full Page Inside Cover
 O  Slideshow Ad

Please return forms by mail to Greenwood Little Theatre P.O. Box 246 Greenwood, MS 38935 or  
email/scan to Alicia Dallas at aliciapdallas@gmail.com

# of Playbill Placements _______
# of Slideshow Placements _______
During which shows do you want your 
ads to appear?

 O M*A*S*H (Oct. 2019)
 O Annie (Dec. 2019)
 O The Outsiders (Mar. 2020)
 O Sweet Bird of Youth (Jun. 2020)


